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Changes in Wrangell Alaska:
2010-2013

Total Population
Total Jobs

Total Earnings
Average Earnings
Maritime Jobs
Seafood Pounds

Vessel Haulouts
Seafood Processing

Government Jobs

Construction Jobs
Sales Tax Receipts
Housing Starts

Air Passengers
Cruise Passengers
Yacht Arrivals
Tourism Jobs
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~ school enroliment decreased by 24%




Economic
Pie

Government Maritime
31% 32%




GOVERNMENT WAGES
MADE UP 31% OF ALL
WRANGELL
EMPLOYMENT
EARNINGS IN
2013
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Maritime

315 Jobs
24% ot ALL jobs

$16 Million
32% ot ALL earnings



Maritime as a % of all
private sector (earnings)

Wrangell SE Alaska Alaska



Maritime Sector
315 Jobs

Commercial
Fishing

7% Processing

31%




10.6 Million
Pounds of
Seafood
Landed in
Wrangell,

2013




VALUE & POUNDS OF SEAFOOD LANDED IN

WRANGELL 2006 TO 2013







WRANGELL CRUISE PASSENGERS 2000-2014
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WRANGELL SMALL CRUISE CAPACITY 2010-2014

2,910 2,925

2,216
1,637

784

2010 2011 2012 2013 2014

WRANGELL YACHT VisITS 2009-2013

411
323 310 327 324

2009 2010 2011 2012 2013
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Utility Name: City of Wrangell

Total Customers: 1,948

Total MWh Sales: 35192

Avg. Price Per kWh: $0.106

Percent MWh sold to Comm/Indust. [ 58%

Change by Percent Change by Count

Change in Customers 2003-2012 28% 430 Customers
Change in Customers 2010-2012 17% 284 Customers
Change in Electricty Use 2003-2012 61% 13,401 Mwh sold
Change in Electricty Use 2010-2012 29% 7,971 MWh sold
Change in Electricty Price 2003-2012 4% $0.004

Change in Electricty Price 2010-2012 |] -6% ($0.006)



Wrangell Land

Ownership
Federal State 2.5%
97.2% Private 0.2%

City and Borough
of Wrangell 0.1%



Wrangell Opportunities

* Promote Wrangell as a Workin% .
Waterfront Community. Be Authentic.

* Promote Shipyard for Regional Fishing
Fleet.

e Low Electric Rates Can Attract Business
Development.

* Promote Accessible Waterfrontin
Wrangell for all: Locals, Industry, Visitors.

* Promote a Balanced Mixed-Use
Waterfront that Allows Safe Interaction.




WRANGELL WATERFRONT MASTER

, Contact Us:
Website Blog:

wrangellwaterfrontmp.blogspot.com/

Facebook:

Wrangell Community Board, CBW

Contact Us:

Chris Mertl - Corvus Design
Meilani Schijvens - Rain Coast Data
(See Project Information Sheet)
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